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By David A. Aaker, Erich Joachimsthaler

SIMON SCHUSTER, United States, 2009. Paperback. Condition: New. Language: English . Brand New
Book ***** Print on Demand *****. A dozen management fads have come and gone in the past
decade, but brand equity, first explored by David Aaker in the late 1980s, has exploded in
importance. Recognized by Brandweek as the dean of the brand-equity movement, Aaker now
prepares managers for the next level of the brand revolution -- brand leadership. For the first time,
Aaker and coauthor Erich Joachimsthaler describe how the emerging paradigm of strategic brand
leadership is replacing the classic, tactically oriented brand management system pioneered by
Procter Gamble. This fundamental shift involves nothing less than a revolution in organizational
structure, systems, and culture -- as the authors demonstrate with hundreds of case studies from
companies such as Polo Ralph Lauren, Virgin Airlines, Adidas, GE, Marriott, IBM, McDonald s, Maggi,
and Swatch. This immensely readable book provides the brand management team with the
capability to: Create and elaborate brand identities (what should the brand stand for) Use the brand
relationship spectrum, a powerful tool to harness subbrands and endorsed brands to form brand
architectures that create clarity, synergy and leveraged assets Identify the customer sweet spot...
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The ebook is easy in go through easier to recognize. We have study and i am certain that i will planning to read through once again once again in the
future. I am quickly will get a pleasure of studying a composed publication.
-- Pr of . Ada h Mer tz  Sr .-- Pr of . Ada h Mer tz  Sr .

The publication is simple in go through preferable to fully grasp. I am quite late in start reading this one, but better then never. It is extremely di icult to
leave it before concluding, once you begin to read the book.
-- Mr s. Josia ne Collins-- Mr s. Josia ne Collins
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